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LingerieFeature

Cyber Skivvies

Lingerie retailers head to the Web
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LOGKS MATTER: Graffiipink.com’s dynamic graphics, soleciicn of
fasnionforannd bmnds and onginal photography make shopping onlire

moee visunlly apoealing.

Graffitipink.com

As an anline shopper, Jasmine
Imani believed that the look of a
Web site made a huge difference in
the shopping experience, When
[mani tcamed up with priner
Light Silver to creste Graffi-
tipink.com, she was interested in
creating an e-commerce sile thal
was visually dimamic and exciting
for the customer, Iniamni met Siboer
while wirking ot an online compa-
y togedher,

iber Braperie coommence siies
“were kind of bm'ing' o s, [mand
said. T wasnt a2 cool looking &= 2
Shopbopcom or Kitson onbne or
amy of those slores.”

The Bngeric Web sites that
made the grade by Imuni's stan-
dardls were e-ailers based in Eu-
rope and the corporate Web sites
for Eurapean-based Engene lines.

For the look of Graffitipink com,
[mani was inspéred by the spirit of
European lingerie cotngeanics with
artsy campaigns that elevated the
look of lingerie as high fashion.

phatography.

Graffitipink.com went live far
buziness in December 2006 and
carries a mix of bestellers (Hmmley
Panky), lesser-known feshion-for-
ward lines (Malicious Designas),
jewelry (00 Skye) and its owm la-
bel of Modal loungewear, Cotion
Canedv

Irmani saw the potemtial of ecom-
meeroe sites wheen she ran an eBay
business with her brother that
eveniualhy grew to become its own
e-comanerce Web site. In the first
six months, their site, which spe-
cinlized in reselling computer soft-
ware, grossed £2 millsan,

“The way we were able to reach
poople from ampwhere over the Tn-
ternet, | new that onfine shoping
Wik going 1o be a huge thing,”
Trrsani gaid. ®



